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FIRST: INTRODUCTION ®
5

Volunteer work is one of the main pillars of building societies
and achieving their development, as it enhances trust and
sharing, encourages good citizenship, and provides an
environment in which people can learn social responsibility
and civic participation. Volunteer work in its various forms is
one of the most important tools of civilization to ensure the
continuity of goodness within society.




®
0
GVI
SECOND: WHAT IS THE GLOBAL VOLUNTEERING INDEX?

It is a systematic scientific measurement tool aimed at
knowing and measuring the behavior and trends of
volunteer work. We seek to make this indicator one of the
most important global platforms in measuring and
knowing the reality, development and foresight of the
future of volunteer work.



THIRD: JUSTIFICATIONS FOR DEVELOPING THIS INDEX I

The increase in volunteer activities and the growth of GVI
volunteer work in the world.

Significant weakness in the field of measuring, studying and
analyzing the current and future status of volunteer work.
The need to create a modern and innovative technical tool
to measure the level of volunteer work.

Assist in the formulation of policies and action plans
necessary to contribute to spreading the culture of
volunteer work and maximize its results and impact.

The need to provide accurate and reliable scientific data to
build a correct strategy to support volunteer work and
spread its culture.
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FOURTH: OBJECTIVES OF THE INDEX E\I,E

Support decision-makers and research entities with the results of the index in
formulating policies and regulations aimed at promoting and developing
volunteer work.

Generate ideas for youth projects and initiatives based on a deeper
understanding of volunteer work and its impact on society and develop their
perception of society and its needs.

Evaluate the performance of institutions and civil society organizations.

Assess the impact of public policies pursued by governments on volunteering
issues and develop policies that support volunteering.

Launch humanitarian projects concerned with promoting the culture of
volunteering through the detailed insights and information that the index will
provide.



1- Decision makers in governments
and other entities.

2- Civil Society Organizations.

. » FIFTH:
3- Academic and research entities. AUDIENCES

4- Youth and teams interested in
volunteering.




SIXTH: INDEX FACTORS
General information about
volunteers

Laws, Regulations and
2 Legislations

;7] Forms of volunteering

@ Volunteer Sectors




SIXTH: INDEX FACTORS

Volunteer Teams

Assessment of Volunteer
Performance

Returns and incentives for
volunteer work

Efforts to develop volunteer
work




SIXTH: INDEX FACTORS
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Innovation in volunteer work GVi

Expat Volunteering

@ Use of technology

o Societal view of volunteerin
:




SEVENTH: GEOGRAPHICAL SCOPE
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Jordan Mauritania
Bahrain Tunisia
Algeria Syria
Saudi Arabia Oman
J’* Sudan France
" Iraq Palestine
Kuwait Qatar
N Germany Canada
Lebanon
Morocco Libya
. Japan Egypt
27 Countries Yemen fiien
United Malaysia

Kingdom



v
~“ a1 EIGHTH: INDEX DEVELOPMENT PROCESS rf}
nl : GVI

: Selection [| DPevelopme
Introductory J| Literature nt of data Tools Tools

of key collection revision ilotin
factors tools P 8

meetings review




Ninth: Training of Enumerators
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Overview of the index
and its objectives

Vs

Data collection method

Ethical considerations in
data collection

Data collection tools and
guestionnaire structures

[ Kll Interviews




Tenth: Data Sources Secondary

data

Social
Media
Platforms




Secondary data sources

United
Nations
agencies
Academic

National laws, Research

regulations
and policies

Other
qubal
Statistical Indices

Centers and
Ministries

Government



Eleventh: Statistics

Work Duration

secondary data sources o KIl interviews
secondary data collection 7 Kil interview/ e 77|
workers employees workers Volunteers




= Group 1
= Group 2
= Group 3
= Group 4

Group 5

County Groups r
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Libya Iraq Japan United Kingdom USA
Sudan Palestine Jordan France Saudi Arabia
Mauritania Egypt Kuwait Canada Germany

Syria Tunisia Morocco Qatar U.A.E

Lebanon Oman Bahrain

Turkiye Malaysia

Yemen

Algeria




Group 3

3.53 Japan
T s
3.47 Jordan
1 5
3.46 Kuwait
1 5
3.42 Morocco
1 5
3.34 Oman
1 5
3.30 Malaysia

1
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Index Value by Country

Group 4

3.73 United Kingdom

3.72 France
3.63 Canada
1 5
3.61 Qatar
1 5
3.57 Bahrain
1 5

Group 5

4.1 0 United States
1 5
3.93 Saudi Arabia

1 5

3.91 Germany

1 5
3.91 United Arab Emirates

1 5



Index Value by Country

Group 1 Group 2
2.99 Libya 3.09 Lebanon 3.26 Iraq
12.‘3’0 Suda: 13.07 Turke: 13.21 Palestin:
12.81 Mauritani: 13.06 Yeme: 13.17 Egypi
12.75 Syri: 13.04 Algeri: 13.09 Tunisi:
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1 5 1 5 1 5
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